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Number of digital constructions

POCT KOHCTpPYKUUMU
B 2016 roay coctaBun 97%
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Revenue growth
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Share of the product groups (Russia, 2016)

Product group Digital He Digital Bce chopmarthbl Digital vs non Digital
TYPU3M, PA3BJIEMEHNA 18% 9% 9% 9%
HEABWXUMOCTb U CTPOUTEJTIbCTBO 17% 22% 22% -5%
OonToBO-PO3HUYHAA TOPIOBJIA 14% 17% 17% -4%
ABTOMOBWJIN, CEPBUC 12% 8% 8% 5%
®NHAHCOBDIE YCJ1YT WU, BAHKHU 6% 4% 4% 2%
YCNYIv CBA3U, CPEACTBA CBA3U 6% 9% 9% -3%
MPOYUE TOBAPbLI U YCIYTH 27% 31% 30% -4%
HAonsa Digital Bce chopmaThl

TYPU3M, PA3B/IEYEHUA
27%

HEABMXWUMOCTb 1 CTPOUTEJIbCTBO 30%
OrnToBO-PO3HU4YHAA TOPIOBJ1A

ABTOMOBWJIN, CEPBUC

6%

6%

®NHAHCOBDIE YCJTIYTW, BAHKU

YCNYT¥ CBA3W, CPEJICTBA CBA3U o
17%

0/ 0,
12% 14% NMPOYME TOBAPBI U YCITYTU s 8%

Source: ESPAR-Analyst 2016 @ Russ Outdoor



DOOH B Poccuun

Oonga Digital B o6beme
HapyXXHOU peKknambl Poccuun
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Munnuapgos $

MwupoBon onbiT DOOH

PocT niBectTuummn

B Digital OOH
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NctouHmk: PWC OOH Global digital spend 2016 to 2020
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LindopoBkie noBepxHocTn B 17 cTpaHax EBponsl 8
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Mwuposon onbiT DOOH

Digital OOH
BOCNPUHUMAETCA fyylle
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BHumaHue 9MOLUOHANIBHOCTb XenatenbHoCTb 3anoMuHaemMocCTb
. Digital Non Digital

NctouHmk: Ocean Outdoor, Neuro-Insight UK




Mwuposon onbiT DOOH

Digital nobaBnsier
3apheKTUBHOCTHU peKname

Knaccuueckui
+ Digital OOH

CnoHTaHHas y3HaBaeMocTb GpeHaa +18%
BocnpusaTue GpeHaa +46%
MoNnoXMTeNbHbIN OTKNMK Ha peKNaMHoe cooblLeHue X2

3anoMMHaeMOCTb peKJIaMHOro coobLLLeHuS +55%

NctouHuk: Clear Channel UK, PosterScope
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Cos3paBanTe KOHTEKCTHbIE AMHaMNYeckme kamnaHuu B Digital

HET AUHAMUWKH

lNpocTan
KaMnaHusa

OAnHaKoBble nocTepbl
WM Habop NocTepoB
Ha BCEM MPOTSHKEHUN
KamnaHumm

ANHAMWUYECKUE KAMINAHUA

CMeHsowmecs
nocrepbl

ConHe4yHo

3anporpaMmMmupoBaHHas
CMeHa nocTepoB B
3aBUCUMOCTM

OT 3a,aHHbIX YCIIOBUM

O6HOoBNEeHue
AaHHbIX BPYUYHYIO

nly

~ £32.50
17:02
‘Norwich

YacTb noctepa (TeKCT, M306paXkeHue)
N3MEHSAETCA BPYYHYHO

@@= Billy Osborne ' 4

Z__ @sily_Osbore

Gotta love the #GHOSTBUSTERSWATER
LOO. | aint afraid of no ghosts!t

MocTbl U3 coLceTelt BbIGUpaKOTCA
N LeMOHCTPUPYIOTCA B pekiame

3anporpaMmmMupoBaHHasa CMeHa
NOCTepOB B 3aBUCUMOCTU
OT 3af,aHHbIX YCIIOBUM
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EVOEIVER
obHOoBNsAAeMas
NaHHbIMU

EURO
FOOTBALL S Tonen

- -

Group B Game Updatr

EURO
FOOTBALL SR
-

Group A Game

0:1 4= |

» FULLTIME
Albania Switzerland

[aHHble MoryT
oTo6paXkaTbCA HanNpsAMYHo
B peKk/siaMe unu BAunsTb
Ha U3MEHEHMSA B HeN

@ Russ Outdoor




KOHTEKCTHbIE LN(PPOBbLIE KaMMNAHNK

Google

JCDecaux



Muposoin onbiT DOOH

8 TpeHgos DOOH

1 Konnyectso Digital KOHCTpyKUUN 3HAYNTENBHO YBENTUYUTCA
2 OxwupgaeTtcsa pasBuTme cBepx TOYHOro TapreTuHra
3 OOH npogaxu B pexume pearibHOro BpeEMeHM

4  Peknama ctaHeT 6onee MHTENNEKTyarnbHON

13



Muposoin onbiT DOOH 14

8 TpeHgos DOOH

[na cbopa n nony4yeHns Handoree ToOYHbIX AaHHbIX O NOBEAEHNN
notpebutenen 6yayTt ncnonb3oBatbca Bluetooth-texHonornu

2 Peknama cTaHeT OCHOBHOW YacTbH CoLMarnbHbIX U MODUIBbHBIX CTpaTernm

3 Peknama HaumMHaeT urpaTb peLuaroLLyto posb Ha "nNyTn KnmeHTta"

B cBA3K C pa3BUTNEM TEXHOSIOMMIN, HA PEKNAMHYIO
oTpacrnb byaeTt okasbiBaTbCs OOsbLLEE AaBreHne



SMART CONTENT

Q TR AMIL BURBERRY

01}22138,49

MECTO:
JNloHaoH

OATA:

2012

TUIT:

YnunyHaa mebenb
WU TpaHcnopT

Bo Bpems JlongoHckon Hegenn Mogbl B 2012 rogy Burberry
PELLIEHVE: AEMOHCTPUpOBan CBOW NokKa3s Ha LMdPOBLIX 3KpaHaXx,
PacnonoXeHHbIX B KNU4eBbIX Tovkax JloHaoHa.

MNMpaman TpaHcnauma

MOAHOro nokasau Hayano noka3sa npeasapsin o6paTHbLIX OTCYET, @ BO BpeMsi Nokasa

MHTEerpauunsa c Ha 3KpaHax MosIBMANNCH TBUTbI, OTMEYEHHble X3LwTarom #LFW.
Twitter

@ Russ Outdoor
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